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• A test I took online

• A friend or partner

• A coach or practitioner

• Work or school

• A public figure or media

• A book

Poll: What sparked 
your interest in 

MBTI?



• Rising interest in Asia (esp. South Korea & China)

• MBTI as a pop culture phenomenon

• Celebrity influence (e.g., K-pop stars)

• Academic studies emerging in these regions

Global 
Popularity of 

MBTI



https://www.youtube.com/watch?v=VxnvTBH8yg4&list
=PLZgsfdQU6cCmD6hw-ETL_nnnRs3vyzfc7&index=1

MBTI Inside
MBTI in Pop Culture

https://www.youtube.com/watch?v=VxnvTBH8yg4&list=PLZgsfdQU6cCmD6hw-ETL_nnnRs3vyzfc7&index=1
https://www.youtube.com/watch?v=VxnvTBH8yg4&list=PLZgsfdQU6cCmD6hw-ETL_nnnRs3vyzfc7&index=1


What were your 
thoughts after 

seeing the clip?

MBTI in Pop Culture



https://www.youtube.com/watch?v=XDnGdcgd3Pc

ISTJ SONG

https://www.youtube.com/watch?v=XDnGdcgd3Pc


https://www.youtube.com/watch?v=LmApDbvNCXg

BTS Map of 
the Soul

A Carl Jung Inspired Album

https://www.youtube.com/watch?v=LmApDbvNCXg


• Drop a GIF or emoji in the chat that represents how 
you feel about MBTI today. 

• If MBTI had a theme song for the next generation, 
what would it be?

Let’s Participate 
in Pop Culture!



• Identity = a core value of Gen Z & Millennials

• Rise of micro-labels (e.g., demisexual, aromantic)

• MBTI seen as a form of self-discovery

Identity 
Exploration Is 

In



• Why is identity trending now?

• Cultural shift toward self-awareness

• Increased social freedom & expression

• The internet amplifies self-reflection

• Response to instability (economic, climate, political)

Identity is In, 
But Why?



• Demisexual – Attraction only after emotional 

connection

• Nonbinary – Identity outside the male/female 

binary

• Aromantic – Experiences little or no romantic 

attraction

• Neurodivergent – Having a brain that functions 

differently (e.g. autism, ADHD)

• Multipotentialite – A person with many creative 

passions or career interests

Examples of 
Identity 

Exploration



• Rapid advances in AI & technology

• Job insecurity & shifting career landscapes

• Climate change & environmental crises

• Political instability & polarization

• Social changes & evolving norms

• Global pandemics & health threats

Why is the World 
Increasingly 
Uncertain?



• People care less about credentials, more about 
connection

• Relatability = shareability in the attention economy

• Engagement comes from feeling “seen”

• Pop culture participation makes type accessible

• Credentials can feel distant, but relatability builds 
trust

Relatability is 
the New 

Credibility



ISTJ Culture 
(Boomers & Gen X)

1.Values credentials, 

hierarchy, rules

2.Formal communication

3.“Climb the ladder” 

mentality

4.Trust built through 

professionalism

From ISTJ 
Culture to ENFP 

Culture
ENFP Culture 
(Millennials & Gen Z)

1.Prioritizes connection & 

authenticity

2.Casual, humorous, relatable

3.“Network, explore, share” 

mentality

4.Trust built through 

relationship



• Financial Insecurity: 34% of Millennials have no 
emergency savings

• Housing Challenges: Many Millennials live with 
parents or roommates due to high living costs

• Mental Health Struggles: 51% of Millennials report 
financial stress affecting their well-being

• Coping Through Content: Humor and entertainment 
provide relief and relatability

Humor & 
Entertainment 

as Coping 
Mechanisms



• Freemiums offer initial free access, creating 
engagement

• Millennials & Gen Z love “try before you buy”

• Internet culture promotes effortless trial 
experiences

• Economic pressures make low-commitment options 
appealing

• Freemiums bridge attention and value

Freemiums: 
Hooking Attention 
in a Digital World



• Post-pandemic, loneliness has soared globally

• Humor & entertainment offer temporary relief

• Relatability and shared experiences combat 
isolation

• Communities, like fandoms or type groups, ease 
loneliness

• Typology can build connection, offering belonging

Loneliness: The 
Hidden 

Pandemic



In your breakout rooms, share:

• Have you ever been part of a community (in-person 
or online) that made you feel really welcome and 
included? What made it special?

• How can we create that same feeling in personality 
type communities?

• What small changes could make it easier for people, 
especially younger generations, to feel like they 
belong in type spaces?

Breakout 
Discussion 

Prompt



• “People don’t care what you know until they know 
you care.”

• Millennials & Gen Z prioritize relatability over 
professionalism

• Connection over hierarchy: human to human

• Humor and authenticity build trust

• Speak their language, not just surface branding

Show You Care  
Beyond 

Professionalism



• Older generations: expertise = established credentials

• Millennials: expertise = self-published, self-taught, 
accessible

• Internet democratizes knowledge, breaking hierarchy

• “Expert” is less exclusive, more participatory

• This cultural shift affects how people approach MBTI

Redefining 
Expertise in the 

Millennial Era



• Use of online platforms (YouTube, Zoom)

• Typing sessions focused on identity & healing

• Clarifying confusion (16P vs MBTI, mistyping)

• Incorporating subtype models (e.g., Dario Nardi’s 
work)

How I Work 
With Gen Z & 

Millennials



In your breakout rooms, share:

• What have you noticed about how young people use 
MBTI?

• How might we better support them with ethical 
tools and language?

Breakout 
Discussion 

Prompt



• Mistyping due to stereotypes

• Over-identification with type

• Language barriers (e.g., MBTI jargon)

• Lack of trained guides

Key Challenges



• 16Personalities vs. MBTI

• Ethical concerns

• Need for clarity & practitioner guidance

The 
16Personalities 

Confusion



• Acknowledge 16P but clarify its limits

• Focus on cognitive functions & type dynamics

• Use storytelling and cultural references

• Model ethical use of type in practice

Recommendations 
for Practitioners



• Identity = trending

• Quizzes, characters, and shareability

• Pop culture participation is key

• Relatability > credentials

• Edutainment: education + entertainment

How to Capture 
Millennial & 

Gen Z Attention



• Create a shareable, fun quiz (with ethical framing)

• Add cute visuals & avatars

• Include disclaimers & links to certified resources

• Edutainment videos: shorts, reels, memes

• Participate in trends, then educate

AFTP’s Opportunity,  
Engage Through 

Pop Culture



• Pop culture is the hook

• Relatable content builds trust

• Ethical guidance offers depth

• Community provides belonging

From Trend to 
Transformation



• What’s one idea or insight you’re taking away from 
today?

What’s One 
Idea You’re 

Taking Away?



Does anyone
have questions?



Thank
you
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